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If you missed the ACRA 
Winter Conference, you 
missed an excellence con-
ference which included 16 
ACRA paper presenta-
tions and the last public 
talk by Lee Scott as presi-
dent of Wal-Mart.  The 
Sunday evening reception 
was as extravagant as 
usual, including a per-
formance by the Con-
tours. 

The ACRA tour this year 
(organized by Barry Ber-
man) involved the Chel-
sea Market and the Meat-
packing district, includ-
ing visits to Stella 
McCartney and other up-
scale retailers.  The tour 
director was exceptional.  
Next year’s tour has not 
yet been finalized, but 
may involve Greenwich 
Village and Soho.  Next 
year, prepayment will be 
necessary to participate 
in the trip.  Information 
will be made available 
next fall around the time 
that paper acceptances 
are announced.  Make 
plans to take part!  

Next year will mark the 
final year that the NRF 
will be meeting in New 
York!  Beginning in 2011, 
the NRF convention will 
be held in Washington 
DC.  So, make your plans 
today to attend the NRF 
Convention/ACRA Winter 
Conference next year 

(January 2010) for the 
final meeting in New 
York.   

Change 

Next year will be my 
twentieth year at the 
NRF convention.  (That 
sure makes me feel old).  
Since my first ACRA 
Winter Conference/NRF 
Convention in 1991 
(actually it was NRMA at 
that time and the conven-

tion was located in the 
New York Hilton and the 
New York Sheraton), the 
changes which have oc-
curred in retailing in gen-
eral and retailing in New 
York are nothing less 
than phenomenal.  The 
revitalization of Times 
Square is one such exam-
ple.  The adult theaters 
and adult book stores are 
long gone as are concerns 
for safety.  Times Square 
is now a “family-friendly” 

location, including Toys R 
Us, M&Ms, and Her-
shey’s. 

The changes in retailing 
have not been limited to 
Times Square.  Many re-
tailers, such as J. 
Peterman's, the original 
FAO Schwarz, and the 
A&S Plaza (formerly 
Gimbals) no longer exist.  
Even 125th Street in Har-
lem is undergoing change.  
My first visit to the area 
last year as a part of the 
ACRA tour was both very 
interesting and informa-
tive.  The western portion 
of the shopping district 
reminded me of down-
town shopping from the 
1950s – mostly local 
stores located in well-
preserved older buildings 
featuring a myriad of 
“angled” entrances.  The 
coming of national and 
international chain stores 
(e.g., H&M, Staples, Lane 
Bryant, Champs, Foot 
Locker, Marshalls, Old 
Navy, and even a Mar-
riott Courtyard Hotel) in 
response to significant 
federal money is pres-
ently raising rents to 
such a level that many of 
the local businesses are 
being forced to move.  
Indeed, several successful 
retailers visited last year 
(e.g., Yarra) are being 
forced to leave the area.  
In a few more years, will 

President’s Corner 
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President’s Corner, Continued 

125th Street be distinguishable from other shopping loca-
tions in Manhattan? 

Changes are occurring in many other 
areas of New York as well.  The revitali-
zation of the Meatpacking District and 
the development of the Chelsea Market 
from a former Nabisco plant have oc-
curred during just the past decade.  The 
transformation from a declining indus-
trial district to a trendy area has oc-
curred with lightning speed.  Even Or-
chard St. is undergoing change with new 
construction, which is changing the look 
of this lower east side street. 

Upcoming ACRA Conferences 

As you are making plans for the future, 
don’t forget about the ACRA spring con-
ference which will be held in conjunction 
with ICSC.  Due to ICSC procedures, 
registration will be due much earlier 
than usual (March) to obtain the lower 
rate.  Please plan ahead. 

The triennial AMS-ACRA conference also 
looks to be great!  Located in New Or-
leans, Mike Pearson has been actively 
involved in the planning, using his con-
tacts to ensure a memorable conference.  
Those of you who were able to participate 
in the ACRA Spring Conference in New 
Orleans in 1996 (which was organized by 
Mike) can remember the activities that 
he had planned for us.  This year looks to 
be no different.  Mike is arranging a number of interesting 
activities and venues which will give us a good “taste” of 
New Orleans.  Make plans to attend today!  As an added 
plus, the top 6-8 papers from the conference will be consid-
ered for a special issue of Marketing Planning and Intelli-
gence. 

As we are looking toward the future, the location of future 
ACRA spring conferences is an important matter.  Loca-
tions which have been discussed for the 2010 conference 
include Arizona (as a part of UA’s Global Retailing Confer-
ence) around April 8-9 and Florida (as a part of UF’s Retail-
ing Smarter Conference) around 6/22.  For future years, 
suggestions have included Cincinnati, Boston, and Nash-
ville.  If you have opinions, comments, or have thoughts of 
hosting an ACRA Spring Conference, please let me know. 

Teachable Moments 

As we (and our students) are watching the retail scene, the 
number of important teachable moments is innumerable.  

For instance, Circuit City has recently just begun liquida-
tion.  Although the downfall of Circuit City has surprised 
many of our students, ask to see how many of them were 

regular customers of Circuit City (which 
are very, very few) and ask them why 
they weren’t customers.  Discuss other 
retailers which do not possess a com-
petitive advantage and for which there 
is not a viable reason for their continua-
tion (e.g., Sears, Kmart).  What strate-
gies would they suggest to make Macy’s 
a viable shopping option again for cus-
tomers between 25 and 55?  What about 
traditional suburban shopping malls?  
Is there a place for them in the retailing 
environment of the future?   

Although it is not the best time to be in 
the job market, this is an ideal time to 
be a student of retailing.  “Down times” 
are always more educational than the 
“good times” since students have the 
opportunity to directly see the ultimate 
effects of poor strategy and/or retailers 
and vendors who are unwilling or un-
able to make the changes necessary to 
truly cater to the needs of their custom-
ers.  Hence, don’t ignore the retail fail-
ures in your classes; instead let them 
play a central role!  Students need the 
tools to be able to examine and com-
pare job opportunities now and in the 
future and they need to be equipped 
with the tools necessary to play critical 
roles in the success of the firms with 

which they will ultimately be associated.  This point was 
made plain to me in two circumstances.  First, the majority 
of my retail experience was at a retailer which really didn’t 
have any idea of what they were doing.  Although the re-
tailer is long gone, the experience for me has been the best 
lesson of my life – it clearly showed me what was necessary 
to exceed in retailing, the true role of the customer, and 
what will happen if a retailer does not do what it needs to 
in order to be competitive in the marketplace.  Secondly, 
when Phar-Mor went under many years ago, a large num-
ber of my former students found them themselves at best 
unemployed, and at worst with legal problems.  Although 
the business concept behind Phar-Mor was viable at the 
time of its demise (and may still be viable today), the issues 
which ultimately led to its downfall were not a total sur-
prise and were rumored to exist long before its downfall.  In 
other words, take advantage of this opportunity to prepare 
our students to be successful retailers of the future! 

Continued on page 4 

 
Pictures from the Retail Tour (NYC), 
Compliments of Bob Robicheaux 
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Conference or  
Publication 

Due 
Date 

Description Contact 

 
5th Conference on Re-
tailing in Asia Pacific 
Hong Kong 
Aug. 25-27, 2009 

March 
1 

The theme is “How will retail transforma-
tion in the countries of Asia Pacific 
achieve the full potential benefits and 
efficiencies?  The conference will bring 
together industry, academic and govern-
ment representatives to discuss the 
theme. Full papers submission to apre-
tail@sbs.ox.ac.uk 

See www.sbs.ox.ac.uk/oxirm 
and www.hkrtia.org 

Atlantic Marketing Asso-
ciation 2009 Annual Con-
ference 
Salem, MA 
 
Sept. 30—Oct. 3, 2009 

 

April 
21 

Papers will be reviewed using a blind 
evaluation process.  Contact information 
for the Retailing and Retail Management 
Track: 
Dr. Ugur Yucelt               
The Pennsylvania State University 
at Harrisburg              
School of Business Administration 
777 W. Harrisburg Pike 
Middletown, PA 17036 
Phone: 717-948-6168           
Email : uqy@psu.edu          

Dr. Ismet Anitsal, Program Chair 
Tennessee Tech University 
College of Business 
ianitsal@tntech.edu 
 
Conference Website: 
http://www.atlanticmarketing.org/
index_frameset.htm 

Special Issue of the In-
ternational Review of 
Retail, Distribution and 
Consumer Research on 
Twenty Years of Retail-
ing Change.  The Special 
Issue will be published 
as issue 20(1) of the Re-
view in February 2010  

Jun 
30 

The editors of the Special Issue (Leigh 
Sparks and John Dawson) are looking 
for short papers on any aspect of retail-
ing and retailing research over the last 
20 years.  They have already invited 
commissioned articles from a small se-
lection of authors to cover retail change 
in Europe, North America and Asia.  In 
addition however, and forming the ma-
jority of the papers in the Special Issue, 
they wish to receive focused articles 
around topics, issues and companies.  

It is recommended that prospective 
contributors contact Leigh Sparks 
(Leigh.Sparks@stir.ac.uk) in ad-
vance of submission in order to dis-
cuss the proposed contribution. All 
contributions will be refereed in the 
normal fashion. 

 

FULL TEXT on CALL FOR PAPERS available at www.acraretail.org 

Retailing 2009: Strategic 
Challenges and Opportu-
nities in Uncertain Times 
 
Sponsored by ACRA and 
the Academy of Market-
ing Science 
 
New Orleans, LA 
 
Sept. 30—Oct 3, 2009 

June 
1 

Each track chairperson will recommend 
on to three papers in his/her track as 
suitable for inclusion is a special issue 
on Retail Strategy in Marketing Intelli-
gence and Planning.  Six to eight papers 
will be selected for inclusion.   

The chairs have planned exciting events 
and have negotiated excellent room 
rates at a 4 Star hotel. 

Barry Berman, Hofstra University, 
mktbxb@hofstra.edu 
 
Charles McMellon, Hofstra Univer-
sity, mktcam@hofstra.edu 
 
Michael Pearson , Loyola Univer-
sity, pearson@loyno.edu 

Call For Papers 
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Continuing Dialogue 

Sorry for the length of this issue’s President’s Corner.  Feel free to respond positively or negatively to my com-
ments/rantings.  Let’s build the platform for increased meaningful dialogue. 

Finally, talking about dialogue, please don’t forget to consider RET as an outlet for appropriate items and papers of inter-
est to the ACRA membership.  Let’s continue to use RET as a means to remain up-to-date on ACRA matters, but let’s 
also utilize it as a means to continue to build dialogue with the ultimate goal “to foster quality retail education at four-
year college and graduate schools. It has important commitments to teaching of retailing, retail research, and admini-
stration of academic retail programs” (the mission of ACRA).  And as a reminder, the goals of ACRA (as listed below) 
“have been established through exchange of information and the development of professionally related activities among 
the members: 

    * to enhance the professional development of the membership 

    * to promote retail management as a profession 

    * to maintain and elevate standards of education among schools and colleges offering courses in retailing 

    * to strengthen the retailing curriculum offered by schools and colleges 

    * to advance the status and prestige of our discipline through professional and social activities 

 

See you in Las Vegas and/or New Orleans! 

David Burns 
Xavier University 
 

President’s Corner, Continued from page 2 

Information:  Spring 2009 ACRA/ICSC Conference  

The Spring 2009 ACRA Conference will be held in conjunction with the International Council of Shopping Cen-
ters (ICSC) May 16th, - May 17 in Las Vegas, NV.  We will join the ICSC RECON Convention after our morning 
session on Sunday, May 17th.   ACRA Research Paper presentations will be scheduled all day Saturday May 16, 
2009.   For ICSC’s full program visit http://www.icsc.org/srch/mt/
descs/2009SC/2009SC.pdf 

As of this moment ICSC has not confirmed our meeting space, but we may be returning 
to the Flamingo Hotel.  We will announce the ACRA conference meeting space (and pre-
ferred hotel location) as soon as we work out this important detail. 

All hotel accommodations in ICSC’s group of hotels and accessible to the Convention 
Center, since bus transportation to and from the Convention Center will be provided 
from several of them visit http://www.deprezmeetings.com/conv/ICSC2009sc/hotel_info.html for more details.  
You will find a map of the hotels, bus pick-up and drop-off locations, and the hotels’ proximity to the monorail 
running through the Las Vegas “Strip” area that is available to the public. 

Fares on the monorail have changed since our 2002 visit (it had been free) as it is currently $5 per ride.  This is a 
“bargain” compared to taxis on the Strip.  Buses will be provided during the course of the ICSC convention which 
begins on Sunday, May 17th.  Buses will not be provided on Saturday, May 16th.  ACRA will send an update on 
information pertaining to our “ACRA Conference” hotel as soon as we have this confirmed with ICSC. 



Page 5                                                                           Retail Education Today                                  Retail Education Today                                  Retail Education Today                                  Retail Education Today                                  Volume 29  No. 3  Feb 2009 

 

The fee for the conference will be $345 payable to ACRA.  We must have receipt of your payment by March 15th 
since the ICSC requires that we pay them and your registration form and payment must be accompanied by an 
electronic photo.  ACRA must complete our payment and submission of your registration before March 31st.   Fur-
ther details of the ACRA registration procedure will be forthcoming, and a downloadable registration form will be 
posted shortly on ACRA’s website.  In the meantime, save the dates May 16th and May 17th for ACRA’s 2009 Spring 
conference and visit ICSC’s site for many details pertaining to the ICSC RECON convention May 17-20, which we 
will join. 

Please note that unlike previous years, ICSC is not providing 
many gala get-togethers and those which are available require 
separate registration and an extra fee.  Meals for Saturday and 
Sunday will be on our own.  Food will be provided on a limited ba-
sis during the ICSC RECON convention as noted in the RECON 
program which is available online.  Sunday morning’s ACRA meet-
ing will be scheduled to permit all to attend former Vice President 
Al Gore’s keynote address “Thinking Green: Economic Global 
Strategy for the 21st Century” which is scheduled for Sunday 
at 1:00 PM.  We will surely end in time for everyone to eat lunch 
and reach the Convention Center. 

 
ACRA MEMBER REGISTRATION: 

ACRA has been given a special convention registration rate of $345.   This rate is not available directly through 
ICSC’s website.  Further, please do not publicize this special rate as it is lower than every other member category 
for registering at the conference with the exception of the special “Student Member” rate.  Details for the ACRA 
registration process will be sent in another mailing.  All registrants will be required to submit a digital photo for 
their ID badge.  Information regarding photo submission requirements can be found online at the following link 
http://www.icsc.org/photo_instr.php however, you will have to submit the photo to our Treasurer, Jungkun Park 
along with your payment for the conference.  A check payable to ACRA in the amount of $345 will be required.  
ACRA will be paying ICSC for the conference since we have obtained a special rate. Note that the ICSC has a spe-
cial student registration rate available for RECON.  However, to obtain the “student rate” you must be a Student 
Member of ICSC.  If you are an ICSC student member already, then you should register directly with ICSC as a 
student member since the rates are very favorable.  If you plan to attend the ACRA meeting please notify both 
Paul McGurr and Martin T. Topol directly.  If you are a student, but not currently a Student Member of ICSC you 
can apply for Student Membership with the ICSC.  To register as a Student Member visit the following link: 
http://www.icsc.org/2009SC/images/2009RECONregformREG.pdf which contains the ICSC Student registration 
form.  This special rate may only be used by students. Further, if you are not currently a Student Member of ICSC, 
I suggest that you contact ICSC directly to determine whether your Student 
Membership application can be processed in time to register before March 
31, 2009 as all documentation including a digital photo must be submitted 
as part of the registration process. 

For More information contact: 
Martin T. Topol,  
Conference Co-Chair and ACRA Liaison to ICSC 
mtopol@pace.edu  

Information:  Spring 2009 ACRA/ICSC Conference. 
Continued 
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Position Openings 
The complete listing are available at 
http://www.acraretail.org/PositionAnnouncements.htm.  
 

School of Human Ecology, Division of Textiles 
and Apparel  

Job Type: Tenured/Tenure Track  

Job Rank: Rank Open  

College: Natural Sciences College URL: 
http://www.utexas.edu/cons/ 

Department/Unit: Human Ecology  

Department/Unit URL: http://www.he.utexas.edu/  

Closing Date: Until Filled  

Field of Specialization: Textiles and Apparel  

Philadelphia University 
School of Business Administration  
Henry Avenue and School House Lane 
Philadelphia, PA   19144 

 

Job Type: Tenured/Tenure Track  to start Fall 2009 

Job Rank: Assistant or Associate Professor of Fashion 
Merchandising 

Ph.D. or DBA with some professional experience in the 
fashion industry is desirable. 
  

Send resume and materials to Dr. Russell Kershaw, 
Dean, School of Business Administration,  
at the above address.  E-mail: kershawr@philau.edu 

Highlights — ACA Business Meeting Minutes 
Sunday, January 11, 2009 

1.  Welcome 

David Burns welcomed ACRA members to the winter meeting.   

2.  Secretary’s Report 

Doreen Burdalski (for Carol Kaufman-Scarborough) presented the minutes from the May 2008 board meeting.  Linda 
moved and Pat Huddleston seconded to accept the minutes without corrections.  The motion was approved. 

3.  Treasurer’s Report 

Jungkun Park presented the board with a written report.  Our cash inflows over the past six months from dues col-
lection have stayed consistent with previous years.  We have also collected $800 under our program to charge adver-
tisers for space in Retail Education Today and the ACRA website. 

The fund balance is currently $22,956, which is slightly increased from December 31, 2007.  Last year was $21,000. 
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4.  Conferences Report 

a. Winter ’09 conference - David reported (for Paul McGurr) that we had 16 papers scheduled.  He handed out 
the schedule and noted that Doreen Burdalski and Barry Berman would be chairing the sessions.  Barry re-
ported that 19 people signed up for the bus tour.   

b. Spring ’09 Conference — David (for Martin Topol) reported that papers for this conference are due on 
January 31, 2009.  Paul McGurr will be handling the papers.  The spring ’09 conference is in Las Vegas and 
is in conjunction with the ICSC Spring 2009 RECON Convention, May 17-20, 2009.  ICSC is willing to honor 
the $345 RECON Registration Fee for ACRA members.  Registration with ICSC must be completed with pic-
ture ID by March 31, 2009.  Hotel accommodations will be forthcoming. 

c. AMS-ACRA Conference — David Burns responded that this will take place in New Orleans September 30, 
2009 to October 2, 2009.  Mike has scheduled a number of exciting activities.  It will be held at the Hilton.  
The top papers will be published in the Journal. 

d. EAERCD Conference — David reported (for Leigh Sparks) this conference will take place at the University 
of Zurich, July 15-17, 2009.  There is a call for papers on January 30, 2009. 

e. Spring ’10 Conference — David reported that Arizona (for April) and Florida (for June) are considerations 
for the 2010 conference.  He requested feedback from the membership.  The general consensus was that Flor-
ida was a stronger choice because of the timing.   

f. Future Conferences — David said that Dale Lewison from University of Akron in Ohio suggested holding a 
conference in Ohio.  There is a strong direct marketing connection in Ohio.  Other suggestions were Boston 
and Cincinnati.  David asked the membership for more recommendations.  Anne recommended Nashville.  
Since there were no further comments, David asked the membership to provide input to the Board via email 
should they  think of something after this conference. 

 

5. Membership Report  

JK reported 8 new members since last August.  In 2008 we had 171 members in 2009 we have 175 members. 

 

6.  Student Competitions/Awards Reports 

a. Case Study Competition — Doreen Reported that currently 8 school, 56 teams, 200 students were participat-
ing in the Port of Subs case study competition. Papers are due on March 6, 2009.  Pat Huddleston from 
Michigan State said that they have not registered with Geographic Research yet, but they would have 3 
teams submitting.  Doreen reported that we have 3 reviewers so far and asked that members volunteer to 
review.  Doreen reported that the committee was contemplating changing the competition for next year and 
requested feedback.  No real feedback from  membership.  Doreen said that we would email members for 
suggestions  on next year’s competition. 

b. Charrette—Huunjoo Oh presented a wonderful PowerPoint presentation on the ACRA Charrette taking place 
in Florida March 17-21, 2009. Day 1 will be a welcome reception and team building exercise at the Presi-
dent’s Box in the Gator Football Stadium.  Day 2 will be a kick-off meeting with the client and a beach visit.  
Day 3 will be meetings with industry experts. Day 4 will be a work day and short workshop on presentation 
skills.  Day  5 will be the team presentations. She reported that the registration deadline has been extended 
to the end of January.   She asked that we encourage students to come. 

7. Newsletter Report  

David (reporting for Denise Ogden) asked that anyone taking pictures of the NY convention and tour to forward 
those pictures to Denise Ogden.  He also reminded us that there is a need for articles in the newsletter. 

8. Adjournment 

Highlights — Business Meeting Minutes, Continued 
Sunday, January 11, 2009 
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Cincinnati, OH 45207-3214 
(O) (513) 745-3956 
(F) (513) 745-3692 
Burnsd@xavier.edu  

Vice President 
 
Paul McGurr 
School of Business Administra-
tion 
Fort Lewis College 
1000 Rim Drive 
Durango, CO 81301 
(O) (970) 247-7543 
(F) (970) 247-7205 
mcgurr_p@fortlewis.edu  

Past President 

Donna Smith 
School of Retail Manage-
ment 
Ryerson University 
350 Victoria Street 
Toronto, ONT Canada M5B 
2K3 
(O) (416) 979-5000 Ext. 
4827 
(F) (416) 979-5324 
drsmith@ryerson.ca 

Secretary 
 
Carol Kaufman-Scarborough 
School of Business 
Rutgers University 
227 Penn St. 
Camden, NJ 08102 
(O) (856) 225-6592 
(F) (856) 225-6231 
ckaufman@camden.rutgers.edu  

   

Treasurer 
 
JungKun Park,  
Consumer Sciences & Retailing 
Purdue University 
812 State St 
Matthews Hall 314 
West Lafayette, IN 47907 
(O) (765) 494-6662 
(F) (765) 494-0869 
park4@purdue.edu 
 

Membership Chairperson 
 
Scarlett Wesley 
Merchandising, Apparel & Tex-
tiles  
University of Kentucky  
Erikson Hall  
Room 315-B  
Lexington, KY  40506  
(O) (859) 257-7778  
(F) (859) 257-1275  
scarlett.wesley@uky.edu  

ICSC Liaison 

Martin Topol 
Department of Marketing 
Lubin School of Business 
Pace University 
1 Pace Plaza| 
New York, NY 10038-1502 
(O) (212) 618-6452 
(F) (212) 618-6410 
mtopol@pace.edu  

&RF Liaison 
 
Sandra Forsythe 
Department of Consumer 
Affairs 
Auburn University 
308 Spidle Hall 
Auburn, AL 36849 
(O) (334) 844-6458 
(F) (334) 844-1340 
forsysa@auburn.edu 

&ew York Conference Liaisons 
 
Hofstra University 
Hempstead, NY 11550 
 
Barry Berman 
144 Weller Hall 
mktbxb@hofstra.edu 
(O)516-463-5711 
 
Chuck McMellon 
223 Weller Hall 
mktcam@hofstra.edu 
(O)516-463-6450 

Student Initiatives 
 
Doreen Burdalski 
Fashion Department 
Albright College 
Thirteenth and Bern Streets 
P.O. Box 15234 
Reading PA USA, 19612-5234 
Office: 610-921-7811 
dburdalski@alb.edu 

Member-at-Large 
 
Leigh Sparks 
Institute for Retail Studies 
University of Stirling 
Stirling, Scotland 
United Kingdom FK9 4LA 
Office:44-1786-467384 
Fax: 44-1786-465290 
leigh.sparks@stir.ac.uk 
 

Archives Coordinator 
 
Carol Kaufman-Scarborough 
School of Business 
Rutgers University 
227 Penn St. 
Camden, NJ 08102 
(O) (856) 225-6592 
(F) (856) 225-6231 
ckaufman@camden.rutgers.edu 

Director of ACRA Hall of Fame 

Susan Fiorito 
Textiles and Consumer Sciences 
Florida State University 
312 Sandels 
College of Human Sciences 
Tallahassee, FL  32306-1492 
(O) 850 644-9883 
(F) 850 645-4673 
sfiorito@fsu.edu 

Conferences 
 
Ann Fairhurst 
Dept of Retail, Hospitality and 
Tourism Management 
110 Jessie Harris Building. 
University of Tennessee – 
Knoxville 
Knoxville, TN 37996-1900 
(O) (865) 974-6609 
(F) (865) 974-5236 
Fairhurs@utk.edu  
 
Doreen Burdalski 
Fashion Department 
Albright College 
13th and Bern Streets 
PO Box 15234 
Reading, PA 19612-5234 
(O) 610 921-7811 
dburdalski@alb.edu 

ACRA Charrette 
 
 
Hyunjoo Oh 
Center for Retailing Education 
and Research 
University of Florida 
200 Bryan Hall 
Warrington College of business 
Administration 
Gainesville, FL USA 32611 
Office:352-392-7166 ex 1269 
Fax: 352-392-4379 
hyunjoo.oh@cba.ufl.edu 
 
 

Webmaster 

Jordy Lucier 
Ryerson University 
jordynn@gmail.com 
 

E-mail: 
dto2@psu.edu ACRA Contacts 

Editor 
Denise T. Ogden   
Associate Professor       
Penn State - Lehigh Valley 
8380 Mohr Lane 
Fogelsville, PA 18051 
(W) 610 285-5156 

A quarterly Publication of the American Collegiate Retailing 
Association - www.acraretail.org 

Opinions expressed are not 
necessarily endorsed by ACRA 

or its officers.   
 

Retail Education Today is 
distributed free of charge to 
ACRA members and the 

leadership of associated trade 
organizations, sibling 

organizations, and interested 
retailers.  The cost to the general 

public is $5.00 per issue, 
payable to the ACRA Treasurer. 

 
Submit address changes to 
JungKun Park, ACRA 

Treasurer.  Do not send changes 
of address to the editor of Retail 

Education Today! 
 

Copyright 2008 ACRA and 
Denise T. Ogden 

 
Publication Deadline for Vol. 29 

No. 4 
April 12, 2009 

 
Position listings, ads and 

feature articles can be submitted 
for review at anytime. Send 

submissions in electronic format 
to the editor. 

 
 


